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“Cool Knight Chain” of Taiwan’s

Bicycle Maker KMC Wins iF Gold
Award Date: 4/28/2010

T Wk

Taiwan'’s bicycle maker KMC once again won the iF Gold Award this year with
its “Cool Knight Chain.”

Germany’s iF design award has been regarded as the industrial design field’s
“Oscars.” In this year’s highest honor Gold Award category, Taiwan broke its
own record of winning one Gold Award each year in the past, taking three out of
fifty winners, and showing the country’s best performance ever.

Taiwan’s bicycle maker KMC once again won the iF Gold Award this year with
its “Cool Knight Chain.” This new type of bicycle chain is specially designed for
the BMX ultimate sports bikes, utilizing L-shaped design to enhance the chain
strength for doing cross-country leaping, sliding, and turning, and to lower the
possibility of damage and breaking. The chain can also fit with various chain
wheels to further increase the strength and durability needed when doing
acrobatic, extreme athletic moves.

IF’'s design jury commented that this exquisite design can be regarded as a
small miracle in small-sized design. This is a very simple product but with very
high economic value. The design of filling the chain’s top part can prevent dust
from falling into the bicycle chain.

Original source:
http://www.taiwantrade.com.tw/MAIN/en front/searchserv.do?method=IlistNewsDetail&informatio
n id=25923&locale=2
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2 Talwan’s University Develops
Green E-Bike

Date: 6/10/2010
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The “Green E-Bike” developed by Taiwan’s National Yunlin University of
Science and Technology gets its regular power from saving solar energy, but
can also be charging electricity at various moments while riding.

As energy saving, carbon-emissions reduction, and green energy are being
hotly discussed in the world, the “Green E-Bike” developed by Taiwan’s
National Yunlin University of Science and Technology that can be charging
electricity at various moments while riding, has been endorsed by Taiwan’s 3E
Electric energy company. The university and the energy company signed a
technology transfer contract along with a training (by the company) contract in
January this year.

The Green E-Bike gets its regular power from saving solar energy, but can also
be charging electricity while braking, going downhill and pedaling. It is truly
green and environmentally friendly. It will complete testing and be
mass-produced shortly. 3E Electric is highly confident about this cooperation
case and has received order placement from the Environmental Protection
Administration of Taiwan’s Executive Yuan and inquiries from overseas
companies.

Original source:
http://www.taiwantrade.com.tw/MAIN/en front/searchserv.do?method=listNewsDetail&informatio
n id=28068&Ilocale=2
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CMC/MITSUBISHI Motors to Export
10,000 Units of Two-Wheelers in
2010 Date: 5/12/2010

T Wk

Taiwan’s CMC/MITSUBISHI Motors has launched its own brand of
“GreenTrans” as the first step to cross over into the “two-wheeled” industry with
an export goal of 10,000 units in 2010.

Taiwan’s CMC/MITSUBISHI Motors is certain about the business opportunities
the trends of green energy and carbon-emission reduction can bring, and thus
has launched its own brand of “GreenTrans” as the first step to cross over into
the “two-wheeled” industry. The export goal for this year is over 10,000 units.

CMC/MITSUBISHI Motors pointed out that to grab the export markets of
two-wheelers, i.e. bicycles, e-mopeds, and e-bikes, the company participated in
the Taipei International Cycle Show (TAIPEI CYCLE) in March this year, and
exhibited 21 styles of the “GreenTrans” series two-wheelers, hoping the export
of e-mopeds can be modeled after the export of cars to the Middle East,
thereby building a long-term distributing system, rather than just short-term
sales.

To expand to more overseas markets, CMC/MITSUBISHI Motors will join
EUROBIKE show in the second half of 2010 to present the complete series of
mountain bikes, road bikes, and lady bikes that the European market demands,
which clearly shows the company’s ambition to broaden the two-wheeled
market.

Original source:
http://www.taiwantrade.com.tw/MAIN/en front/searchserv.do?method=IlistNewsDetail&informatio
n id=27175&Iocale=2
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Folding Bike’'s Market Demand
Returns to the Basic Demographic

Group Date: 1/14/2010

T Wk

Folding bicycles do not occupy much space and are easy to carry around, and thus have once
been the top choice for urban bike riders. But, as cycling has become increasingly popular,
and cyclists’ demand for bicycle more diverse, the fever for folding bicycles has in contrast
cooled down. Yet, Taiwan’s two major bicycle manufacturers GIANT and MERIDA both
express that the cooling down of folding bike fever to average and stable figures is in fact
normal.

Folding bicycles do not occupy much space and are easy to carry around, and thus have
once been the top choice for urban bike riders. But, as cycling has become increasingly
popular, and cyclists’ demand for bicycle more diverse, the fever for folding bicycles has in
contrast cooled down. Yet, Taiwan’s two major bicycle manufacturers GIANT and MERIDA
both express that the cooling down of folding bike fever to average and stable figures is in fact
normal.

The general manager of GIANT points out that after the cycling fever burned through Taiwan
in 2008, a record-breaking 10,000 folding bicycles were still sold in the second quarter of
2009. Comparing to 2008’s overheated figures, 2009’s performance is considered normal. He
further indicates that nearly 6,000 folding bikes were sold in November 2009. Though the
sales figures have declined, it is actually returning to the basic demographic group, signifying
that the market demand of folding bikes has stabilized.

The sales volume of MERIDA's folding bikes shrank 20% in 2009 relative to 2008. The
company’s domestic sales manager analyzes that a large portion of 2008’s purchasing group
in reality are people who just want to show off. The type of folding bikes whose sales volume
diminished the most is chiefly medium to high-priced ones. The reduction in their sales volume
in 2009 only reveals that the market demand has gone back to the basic demographic group.
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GIANT’s Liv Brand for Women
Shined in 2009

Date: 3/3/2010
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With fashionable design touch and practicality, Taiwanese GIANT’s lady bike
brand Liv has produced shining results and revenues in 2009.

Liv is major Taiwanese bicycle maker GIANT’s brand for women. The first Liv
retail store was established in 2008 in Taipei. The brand’s fashionable design
touch and practicality, after two years of market testing, have created shining
results. In 2009 alone, Liv has produced nearly US$640,000 worth of revenues,
while successfully developed the potential women-focused bicycle market.

Under such encouragement, GIANT decided to open the second Liv flagship
store in Kaohsiung which caters specifically to women in southern Taiwan.
Besides fashion, the Kaohsiung store further emphasizes family and leisure
sports. The store not only displays bicycles made specifically for women, but
also showcases children’s bicycles and cycling outfits, cycling pants, cycling
skirts, cycling scarves, and cycling gloves as well as a series of Liv-designed
bicycle accessories like seat bag and water bottle.

Following Kaohsiung ladies’ flagship store, GIANT’s chairman has expressed
that in 2010, Liv will also open stores in Beijing, Tokyo, Copenhagen and Paris,
steadily bringing Taiwan’s unique designs for women to important cities around
the world.

Original source:
http://www.taiwantrade.com.tw/MAIN/en front/searchserv.do?method=IlistNewsDetail&informatio
n id=22914&Ilocale=2
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GIANT's Chief Leads Officials on
Cycling Tour of Holland

Date: 6/24/2010

T Wk

A group of 12 businessmen and officials from major cities around Taiwan, led
by the president of Taiwan's GIANT bicycle company, began a cycling tour of
the Netherlands on June 14.

On the six-day trip, dubbed "Green World on Wheels," the group will ride a 500
kilometer route to look at the cycling infrastructure of the Netherlands, which is
known as a "cycling paradise."

The riders will also study ways in which Taiwan can improve its cycling
environment, said King Liu, 76, who is president of GIANT Manufacturing and
chairman of the GIANT Global group, the world's largest bicycle manufacturer.
The group is scheduled to cycle 95-100 kilometers per day to see for
themselves how and why 27 percent of all travel in the Netherlands is done by
bicycle.

Fifty other Taiwanese expatriates in the Netherlands have also joined the
cycling tour, said Frank R.H. Liu, Taiwan's representative to the Netherlands.
He welcomed the group from Taiwan, saying that under King Liu's leadership,
the cyclists will help the Dutch people to learn more about Taiwan's efforts to
save energy and cut carbon dioxide emissions.

"Riding GIANT bicycles is the best way to promote Taiwan-made products,"” the
diplomat said.

Original source:
http://www.taiwantrade.com.tw/MAIN/en front/searchserv.do?method=IlistNewsDetail&informatio
n id=28240&Iocale=2

B

Table of Contents Go to Taiwantrade Mewsletter E-mail Us Join Free LOGIN

Subscription

N ¥ L7a\\ | ‘o W% v 4



http://www.taiwantrade.com.tw/MAIN/en_front/searchserv.do?method=listNewsDetail&information_id=28240&locale=2
http://www.taiwantrade.com.tw/MAIN/en_front/searchserv.do?method=listNewsDetail&information_id=28240&locale=2
http://taiwantrade.com.tw/�
http://epaper.taiwantrade.com.tw/en/default.asp�
mailto:e-member@taiwantrade.com.tw�
http://www.taiwantrade.com.tw/MAIN/perbJoin.do?Method=index&setLangCode=en�
http://www.taiwantrade.com.tw/MAIN/en_front/login.jsp?setLangCode=en�

GIANT's Second Bicycle Brand
"MOMENTUM" Is Coming Soon!

Date: 2/3/2010

T Wk

The Taiwanese GIANT bicycle maker's second self-made brand
"MOMENTUM" will be launched in the first quarter of 2010 in both Taiwan and
China.

The chairman of the global leading bicycle maker GIANT, King Liu, expresses

that 28 years after the “GIANT” brand was indigenously created in Taiwan, the
company’s second self-made brand “MOMENTUM” will be launched in the first
quarter of 2010 in both Taiwan and China, aggressively grabbing the business
opportunities presented by the greater market of commuting groups.

The company points out that the medium to medium-high priced
“MOMENTUM?” is focused on the yuppie, urban professional commuting groups
who like to exchange walking, public transportation or driving for riding bicycle
to work. There is a clear market differentiation from the higher priced “GIANT”
brand which is more for leisure and sporting activities. “MOMENTUM” has
already developed over 10 different new products which not only will be sold in
GIANT’s own retail stores, but also through general bicycle distributing
channels.

Right now more than 80% of the general population still sees bicycle as a kind
of useful transportation as opposed to leisure or sporting goods. Therefore, to
develop this potential market, GIANT has decided to introduce “MOMENTUM.”
From now on, if one wants to buy a “transportation” bicycle, he can choose
“MOMENTUM;” if a sporting bicycle is desired, “GIANT” remains available.

Original soukess N
http://www. talwantrade com. tw/MAIN/en front/searchserv do’7method I|stNewsDeta|I&|nformat|o
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Lady Bikes Turn into Stably
Growing Market

Date: 4/14/2010
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As the percentage of women riding bikes is increasing yearly, the demand for
related products rises as well.

Lady bikes were dominating in the 2010 Taipei International Cycle Show
(Taipei Cycle) just held in March. The Taiwanese GIANT altogether launched
four types of “Liv” lady bikes. The design of the one named “Aimez” road bike
caters particularly to women’s body lines. KHS and FUJI also introduced
smaller-wheeled road bikes to grab the women’s market.

GIANT’s planning staff expressed that in the past the design of lady bikes
mainly focused on shrinking the bike size or lowering the seat level. Aimez’s
design not only is suitable for women, its frame is also shaped according to
women’s lower legs. The seating tube area presents a “legs overlapping,”
sexier image.

FUJI on the other hand launched many limited editions’ lady bikes for its 111th
anniversary, including COMET series steel-framed small wheel bikes. The
smaller frame and wheel diameter make the bikes even more fitting for women
and more comfortable to ride than folding bikes. Bike makers all pointed out
that the percentage of women riding bikes is increasing yearly, and the demand
for related products rises as well. It is thus clear that the status of lady bikes has
turned from testing the water to a stably growing market.

Original source:
http://www.taiwantrade.com.tw/MAIN/en front/searchserv.do?method=IlistNewsDetail&informatio
n id=25226&Ilocale=2
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Road Bikes Are Hot in the 2010
TAIPEI CYCLE

Date: 5/19/2010
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After the fervor for folding bikes last year, road bikes are the trend this year in
the 2010 Taipei International Cycle Show (TAIPEI CYCLE).

More bicycle manufacturers participated in the 2010 Taipei International Cycle
Show (TAIPEI CYCLE) held in March than years in the past. The world-famous
road bike makers like the Italian Colnago and GIOS also joined the show. Plus,
after the fervor for folding bikes last year, road bikes are the trend this year.
Taiwan’s MERIDA and GIANT both exhibited new road bikes.

MERIDA presented two new world championship bicycles—“Ninety-Six
CarbonTeam-D” and “Ninety-Six Carbon 3000-D.” Moreover, because the road
bike market is hot, MERIDA has also launched a brand new, light-weight road
bike—"Scultura Revo.” The estimated price is US$6,500, but an average-priced
one is expected to be on the market as well.

Besides displaying various championship bicycles that GIANT has sponsored,
GIANT has also added a few more styles of lady bike. It has been reported that
the lady’s shop of GIANT, Liv, will launch a new series of bicycle named
“Aimez,” emphasizing specific needs of Asian women, as it relates to figure,
style taste, and functionality. Aimez especially merges women’s body lines into
the design of bicycle frame.

Original source:
http://www.taiwantrade.com.tw/MAIN/en front/searchserv.do?method=IlistNewsDetail&informatio
n id=27501&Ilocale=2
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Taiwanese Designer Wins Bicycle
Award Targeting Women

Date: 4/21/2010

==, Y

A Taiwanese designer who has beaten hundreds of competitors from 49
nations to win an international award for bicycle design said that he focused on
the practicability of his winning work targeting women.

"In recent years, there have been many small foldable bicycles that look quite
sporty or neutral, but | wanted to create a foldable bike especially for women,"
said Yellow C, the gold medal winner of this year's International Bicycle Design
Competition (IBDC).

"When they go to markets or the office, women can put things in the basket
installed at the back of my work," the 23-year-old told Taiwan’s Central News
Agency (CNA) in a telephone interview.

"l hope this design can become part of people's everyday life," he said.

The annual IBDC is organized by the Taipei-based Cycling and Health Center

under Taiwan's economics ministry. The contest received 720 entries this year.

A total of 10,372 designers from 86 countries have taken part in the competition

over 14 years. I

Yellow C's work, Shopping Bike, won highest recognition from an international
jury on March 17, allowing him to take home the cash award of NT$500,000
(US$15,745).

Yellow C originally created the work as a graduation project when he was
finishing his Iast year at Shih Chien University's mdustnal deS|gn department in

Taipei in 2009
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Designing a bicycle is one of the most difficult challenges for design students
as it is much larger than objects favored by most design students, such as
chairs, blenders, or cell phones," he said.

"Therefore, it requires more time and demanding skills to design a bike," he
explained.

"It took me about five months to complete the work," he said, adding that he
underwent a surgical operation to recover from an illness caused by fatigue
when his work was nearly complete.

Neil Foley from India took the silver medal, but the bronze went to another
Taiwanese designer, Lin Yu-shu, for his creation of a foldable, electric bicycle
equipped with solar panels.

Taiwan took its first gold in the competition two years ago, followed by another
gold won by a team of Taiwanese and Chinese designers last year.

The organizer said in a press statement that this year's achievement by
Taiwanese designers demonstrated the country's potential to develop
branding.

James Chen, who has served as the IBDC jury convener for eight years, told
CNA that many Taiwanese designers took part in the competition in the early
years of the award. Although the number of Taiwanese entries dropped for a
while, recent years have seen a resurgence.

Original source:
http://www.taiwantrade.com.tw/MAIN/en front/searchserv.do?method=listNewsDetail&informatio
n id=25562&Ilocale=2
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Taiwan’s CMC Motor Enters
“Green” Bicycle Industry

Date: 3/10/2010
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As Taiwan’s CMC Motor anticipates significant profits from green-energy
businesses, it has recently launched a “RALLIART” bicycle brand and
“e-moving” e-moped brand.

Taiwan’s CMC Motor holds high expectation for green-energy businesses and
has launched “RALLIART” folding bike brand in mid-2009 to test the market
water. Lately, the company has also mass-produced the
27-level-speed-change mountain bike and road bike to enter the bicycle
battlefield. The “e-moving” electric moped brand is being launched at the end of
first quarter and beginning of second quarter of 2010, the year-end sales
volume of which is expected to top 10,000 mopeds with revenues reaching
from US$6.25 million to US$9.38 million.

The executives of CMC Motor have expressed that the company created a
“two-wheeled” department, because they anticipate significant profits from the
green-energy businesses. All their folding bikes, road bikes and mountain bikes
are branded “RALLIART.” The folding bike launched last year for testing water
has accumulated 4,000 to 5,000 order placements. The surface-mounted road
bike and mountain bike mass-produced at the end of January 2010 are sold at
US$778 and US$1281 respectively, and distributed by over 60 CMC Motor
auto sales points all over Taiwan.

CMC Motor has planned to export RALLIART folding bikes, mountain bikes,
road bikes and “e-moving” e-mopeds to the US, Europe and Japan in the

second half of 2010, as well as exhibit them in this year's TAIPEI CYCLE to
grab more export opportunltles
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Taiwan’s CNC Motor Actively Enters
e-Bike Market

Date: 5/5/2010
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Taiwan’s CNC Motor exhibited three models of the newest series of electric
bicycles in the 2010 Taipei International Motorcycle Show held in mid- April.

After exhibiting in the Taipei International Cycle Show, Taiwan’s CNC Motor
again participated in the 2010 Taipei International Motorcycle Show
(Motorcycle Taiwan) held in mid- April with its new green-energy brand
“GreenTrans.” Featuring the latest electrical technology as the main exhibition
theme, three models of the newest series of electric bicycles were displayed,
attracting the attention of numerous overseas buyers.

The first model is the EFA102 electric folding bike, powered by lithium-ion
battery. The patented adjustable handles can perfectly fit bikers’ heights and
thus can be ridden by members of the entire family. Equipped with SHIMANO'’s
7-level speed-changing system, EFA102 can be easily ridden even when not
charged with assistive electricity.

The ETM106 electric “traveling” bicycle, combining various types of shock
absorbers and portable battery, is convenient for re-charging as well as
comfortable for long-distance riding. The ECL106 electric “city” bike on the
other hand only needs to be pedaled lightly to accelerate smoothly.
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Taiwan’s Dirotech Corp. Builds
Nature-Oriented “Birzman” Bicycle
Tool Brand Date: 6/15/2010

T Wk

The designs of Taiwan’s bicycle tool maker Dirotech Corp. are often inspired by
nature and following the trends of energy saving and carbon-emissions
reduction.

Taiwan’s Dirotech Corp., which specializes in bicycle tools and accessories,
celebrates its 20th birthday this year. Besides its own tool brand “Birzman,” the
company also distributes several international brands’ bicycles and
accessories. The chairman of Dirotech, Kuo Chung-Tsun, pointed out that,
cooperating with international brands can at the same time utilize their
resources and channels to quickly build up Dirotech’s own brand.

Kuo further expressed that the designs of Birzman all originate from nature. For
example, the design of Dirotech’s mini bicycle tool set is inspired by feather.
Feather’s lightweight image is exactly the message the tool set wants to
convey. Every tool is being processed many times. Though the tool set has
many tools in it, it still looks simple and light in appearance.

While developing its own brand, Dirotech has been following the trends of
energy saving and carbon-emissions reduction by bringing in the specialized
German bicycle “Centurion” which boasts over 30 years of German industrial
craft. Dirotech is learning how others built their brands successfully to make
preparations for internationalizing its own brand.
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Taiwan’s GIANT and MERIDA
Simultaneously Launch
Super-Value Bicycles Date: 2/24/2010

T Wk

Taiwan’s two major bicycle brands—GIANT and MERIDA--have seriously
matched up during the 2010 Lunar New Year period, which has also offered
more high-quality choices for consumers.

The Lunar New Year is an important holiday for the Chinese-speaking market,
and Taiwan’s two major bicycle brands—GIANT and MERIDA—have been
aggressively grabbing order placements. Immediately after GIANT launched
super-value, first-rate designs, MERIDA has also presented two kinds of high
cost-price value bicycles.

MERIDA'’s two new bicycles are MATTS HFS PRO A-TEAM and WORLD
CHAMPION XT. WORLD CHAMPION XT is equipped with the all-accessorized
SHIMANO XT along with MERIDA-developed hydro-formed aluminum frame
and Taiwan-made long-distance tire protector, Maxxis overdrive Kevlar belt.
What is most special about WORLD CHAMPION XT is its frame-size variety,
which can go up to 20 inches, and thus suitable for cyclists who are 180cm and
taller. It can also go down to 14 to 15 inches for women who are 160cm and
shorter. MATTS HFS PRO A-TEAM even adopts a higher class of derailleur
SRAM X.9.

GIANT’s limited edition Sierra on the other hand is composed of SR XCM HLO
T80 frame and SHIMANO speed-change system.

The two major brands have seriously matched up during the Lunar New Year
period, which has also offered more high-quality choices for consumers.
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Taiwan’s KENTFA Cooperates with
TATUNG & IDEAL to Develop e-Bike
Market Date: 3/25/2010

Taiwan’s KENTFA Advanced Technology Corp. is cooperating with two other
Taiwanese companies, TATUNG and IDEAL, to assertively cross over into
Taiwan'’s electric bicycle market.

Taiwan’s KENTFA Advanced Technology Corp. sees great potential in the
electric bicycle industry and is cooperating with the distributing channels of two
other Taiwanese companies, TATUNG and IDEAL, to aggressively cross over
into Taiwan’s e-bike market.

TATUNG expresses that it has already discussed cooperation details of the
next stage with KENTFA. In the future, KENTFA will display its own brand, the
1-second folding bike ISUDA and other green products like e-bikes in the
“Green-Energy Products Exhibition Area” of TATUNG’s 3C products sales
centers.

In addition, IDEAL also anticipates tremendous sales returns on KENTFA'’s
“1-secondelectric folding bike,” and has decided to collaborate with the
company. This e-folding bike is now using the Italian brand name PADOVA and
has been officially distributed through FUJI's 120 sales points in Asia since
October 2009, which is ultimately aimed at increasing the Taiwanese brand’s
visibility.
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Taiwan’s LAIKE Provides Complete
e'Bike Services Date: 6/2/2010
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Taiwan’s LAIKE has launched a brand new type of electric bicycle, CPN-92,
which provides complete after-sale and maintenance services.

To ride on the global trend of energy saving and carbon-emission reduction,
Taiwan’s LAIKE has launched a brand new type of electric bicycle, CPN-92,
which also provides complete after-sale and maintenance services, contributing
to a wider spread of e-bikes and thereby environmental protection.

LAIKE'’s primary launch of this season—CPN-92—is manufactured and
marketed by the company itself. CPN-92 is sold by both wholesale and retail
businesses. The e-bike’s detachable battery can be hand-carried even to a
higher floor of a building. The targeted markets are office workers, senior
citizens, and food-market shoppers.

LAIKE has pointed out that after so many years of development and
improvement, Taiwan’s e-bikes already have the capacity to become an urban
transportation. The re-charging fee of an average e-bike in Taiwan is about
NT$4 (US$0.12), and every re-charging can last 50 kilometers, which means
every NT dollar (US$0.03) can allow one to ride 12.5 kilometers. It is cheap and
eco-friendly. If e-bikes can be widely ridden, besides reducing carbon
emissions, it can also lessen traffic congestion in cities.
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Taiwan’s O-TA/VOLANDO Road
Bike Ready to Go “West”

Date: 5/26/2010

T Wk

Taiwan’s major golf club maker O-TA PRECISION INDUSTRY CO., LTD. has
successfully crossed over to the bicycle field by developing its own road bike
brand “WVOLANDO.”

Besides selling the bike in Taiwan, the company has already started strategic
positioning to go “west” into the China market.

Having received order placements from world-renowned companies for its
carbon-fiber bicycle frames, in 2009 O-TA PRECISION INDUSTRY has gone a
step further to develop and produce its own brand of road bikes--VOLANDO.
O-TA’s company heads explained that in Italian “VOLANDO” means “flying.”
O-TA’s VOLANDO road bike and related products were exhibited recently in
the TAITRA-organized Taiwan Trade Fair held in Dongguan, China, and have
gotten favorable feedback. The company has planned to also participate in the
Taiwan Trade Fairs to be held in Nanjing and Tianjing, while establishing sales
distribution system in Guangdong and Fujian areas to build up a “fine product”
image for Taiwan’s bicycles in China.
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Taiwan’s University Develops Solar
Power Electric Bicycle

Date: 1/7/2010

T Wk

Taiwan’s National Yunlin University of Science and Technology held an
exhibition of its achievements on research and development in November
2009. The most noticeable creation is a solar power electric bicycle. The head
of the R&D team expresses that solar power electric bicycle ultimately can cut
down unnecessary spending on fuel and will thus become a trend.

The basic concept of solar power electric bicycle is to equip two pieces of solar
panels onto a bicycle. When the bicycle moves, the solar panels will transmit
electricity to the bicycle’s battery to lengthen its cruising endurance. When the
bicycle stops, the solar panels will store the electricity generated from sunlight
absorption into the battery.

Students who patrticipated in the R&D point out that solar power electric bicycle
Is still a “concept” item at the current stage. The bigger the solar panel, the
greater the electric power, but a bicycle cannot carry too-big-sized panels.
Nevertheless, what is certain is that the technology of storing the electricity
generated by solar energy into bicycle’s battery is workable.
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Taiwan-Contributed dbO Electric
Folding Bike Won the American
Spark Gold Award Date: 1/27/2010

T Wk

The “db0” electric folding bike, which was jointly developed by Taiwan’s DK City
and the American ROBRADY, has won the 2009 American Spark Gold Award.

As Taiwan’s various industries have continuously shone in the world, Taiwan’s
design industry has once again been affirmed internationally. The “db0” electric
folding bike, which was jointly developed by Taiwan’s DK City and the
American ROBRADY, has won the 2009 American Spark Gold Award, and as a
result has been widely noticed by bicycle experts in Europe, the US and
Taiwan.]

Utilizing its superior battery manufacturing and control system technologies, DK
City combines ROBRADY'’s expertise in kinetics design to make a
new-generation, kinetic e-bike, transcending traditional bicycle’s style by
elegantly building the bulky battery into the bike body. Also because of the
special folding structure, db0 is like the most “evolved” bicycle, which can freely
travel in both cities and suburbs, and can be ridden to work as well as for
leisure.

DK City expresses that to increase the fun of riding bicycle and the efficacy of
supplementary power, it has developed an Intelligent Pedal Torque Sensor
(IPTS). Through IPTS’s “intelligent” central processor, IPTS can automatically
respond to thee-bike’s power output control system and sense the bike rider’s
pedaling strength to provide humanized, comfortable supplementary power.
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Taiwanese Bicycle Leader GIANT’s
2010 Revenues Are Hopeful

Date: 2/10/2010

T Wk

The Taiwanese bicycle leader GIANT predicts that its 2010 revenues should
grow 5% to 10%, possibly returning to the high level in 2008.

As energy-saving and carbon reduction have become universal values and the
shadow of the global financial crisis is gradually disappearing, bicycle makers
around the world are hopeful for the industry prospects in 2010. The Taiwanese
bicycle leader GIANT predicts that its 2010 revenues should grow 5% to 10%,
possibly returning to the high level in 2008.

GIANT points out that as the global financial storm is slowly moving away, not
only the Asian bicycle market has been recovering, the sales of the European
market have also been turning better lately. The most obvious type is the road
bike market which has given the company confidence in 2010’s revenue
growth, expected at 5% to 10%.

GIANT further indicates that besides the road bikes that have gone lighter,
faster and equipped with dampers, folding and electrical bikes are also
anticipated to continue 2008’s fever and sell well in 2010. Moreover, because
many bicycle accessory makers have started to develop fashionable cycling
outfits, helmets, goggles and gloves, the new products have attracted new
groups of people to ride bicycles and will as a result bring even more sunshine
to the 2010 global bicycle market.
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Talwanese Manufacturers Focused
on Road Bikes in 2010 TAIPEI
CYCL E Date: 3/18/2010

Road bikes were the talk of the show in the 2010 Taipei International Cycle Show (TAIPEI
CYCLE) which just took place in the past week.

The just-ended 2010 Taipei International Cycle Show (TAIPEI CYCLE: March 17-20) was
larger than any of the previous shows. The well-known road bike companies like the Italian
COLNAGO and GIOS also participated for the first time. Moreover, after the folding bike fever
last year, the bicycle market this year is into road bikes. The Taiwanese MERIDA and GIANT
both had new bicycles in the show.

The 4-day TAIPEI CYCLE is the largest in Asia and among the top 3 in the world. The show
organizer Taiwan External Trade Development Council (TAITRA) expressed that this year’s
show broke new records again, attracting 894 companies from both Taiwan and overseas to
participate which used up 3018 booths. Trying to be noticed in the show and to draw more
buyers, many companies launched new topical bicycles.

MERIDA exhibited two world championship-winning bicycles—"“Ninety-Six Carbon Team-D”
and “Ninety-Six Carbon 3000-D.” In addition, because the road bike market is increasingly
performing better, MERIDA introduced a brand-new, light-weight road bike SCULTURA
REVO as well, which is estimated to be sold at NT$190,000 (US$5,937.5). There will also be
more medium-priced ones on the market soon.

Besides displaying bicycles that had been in world championship-winning teams which were
sponsored by GIANT, GIANT also added more bicycles for ladies. It has been discussed that
GIANT’s Liv store for ladies will launch a new series of bicycles “Aimez,” which will cater
specifically to Asian women'’s figures, fashion tastes and functional demands.
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The 2010 TAIPEI CYCLE Post-show
Reports (Part 1)

Date: 3/31/2010
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Overseas visitors just in the first three days of the 2010 TAIPEI CYCLE already
reached 4,913, which has grown 7.6% compared to 2009.

This year’s Taipei International Cycle Show (TAIPEI CYCLE) rode on the
trends of environmental protection and energy saving and maintained a stable
number of overseas visitors. According to estimates from the show, overseas
visitors just in the first three days of the show already reached 4,913, which has
grown 7.6% compared to 2009. Besides national sourcing groups from South
Korea, the UK, France and Germany, well-known multinational bicycle makers
such as Cannondale, Dorel, Industries, Procycle and Raleigh all sent high-level
representatives to meet with suppliers.

Buyers of this year’s show mainly came from Japan, China (including Hong
Kong), South Korea, the US and Germany. The number from Asia has
increased 21%, and European buyers took about 21% of all buyers which is
roughly the same amount as last year. The number of buyers from North
America, due to the continuing recession in the US, however, has decreased
12%. At the same time, Taiwanese suppliers were highly satisfied with the
buyers in sourcing meetings. Some suppliers pointed out that the quality and
sourcing ability of this year’s buyers are much higher and they looked forward
to further cooperation in the future.
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The 2010 TAIPEI CYCLE Post-show
Reports (Part 2)

Date: 4/8/2010
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Many participating companies in the 2010 Taipei International Cycle Show (TAIPEI CYCLE)
expressed optimism for the future.

The 2010 Taipei International Cycle Show (TAIPEI CYCLE) exhibited three main themes:
complete bicycles, parts & accessories, and electric vehicles (EV). The number of EV exhibitors
in fact grew twice as much as last year. To respond to the environmental protection trend, the
light electric vehicle (LEV) conference held in the show attracted 350 audiences. And, 720 pieces
of work from 49 countries entered the 14th International Bicycle Design Competition. The
Taiwanese designer Huang Hsi designed “Shopping Bike” won the Gold Award and NT$500,000.

Many participating companies expressed optimism for the future. For example, the Chairman of
GIANT was satisfied with the number and quality of visitors. The General Manager of SHIMANO
on the other hand pointed out that the number of buyers from the European and North American
areas was not affected by economic downturn. The General Manager of IDEAL also stated that
the global bicycle industry has begun to recover, and more and more brands are entering this
market. Though the competition has become increasingly fierce, more brands are at the same
time providing more choices for buyers, and buyers are as a result more willing to come to the
show.

Looking back at the global bicycle industry in recent years, Taiwan’s products have been facing
growing threats from China’s low-priced products. But, within this year or two, there has been a
reversal of fortune. Under the global financial crisis last year, the export volume and value of
complete bicycles dropped 20.31% and 9.95% respectively. Yet, the average unit-price has risen
from US$257 to US$291, which has grown 13.09%. It is thus clear that Taiwan’s bicycle industry
has solidly grabbed a niche in the high-unit-price market.
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The European High-Priced Electric
Bicycle Market Continues to Grow

Date: 1/20/2010

The European High-Priced Electric Bicycle Market Continues to Grow
As environmental consciousness rises in Europe, electric bicycles have become the most
popular “green” transportation on the continent.

As environmental consciousness rises in Europe, electric bicycles have become the most
popular “green” transportation on the continent. It is predicted that Germany’s demand in
2010 will be as high as 1.5 million bicycles. Taiwanese e-bike manufacturers such as
GIANT Manufacturing Co. Ltd., IDEAL BIKES, and MING CYCLE Industrial Co., Ltd.
have all felt Europe’s strong demand for high-end electric bicycles. IDEAL and MING
CYCLE will be building brand new e-bike assembly lines this year, and GIANT will launch
the “Momentum” brand to actively develop lithium-battery electric bicycles.

The European High-Priced Electric Bicycle Market Continues to Grow

Taiwan'’s e-bike makers express that the European market’'s demand for high-unit-priced
electric bicycles continues to grow. Germany even institutes governmental policies to
encourage people to ride e-bikes as transportation. It is thus projected that Germany’s
demand for e-bikes this year will reach 1.5 million units. Basing on the sales figures of
past two years, the higher quality, more refined electric bicycles priced at around 1,000
euros are most favored by the European market.

Lithium battery is light and with high efficacy and can be quickly recharged. High-priced
lithium-battery electric bicycles will gradually replace lead-acid-battery ones while making
electric bicycles the main urban transportation. Taiwanese e-bike makers further indicate
that in the future as battery technologies continue to make breakthroughs, electric
bicycles’ sales volume will definitely expand more.
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